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Chair’s Message
Darlene Befus, CASPR Chair
The CASPR Executive met in Toronto on September 16 and 17, 2013 for the
annual Executive Planning Meeting. It was a jam-packed agenda with lively
discussion around planning for the coming year.
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In this edition
Chair’s Message .............................................

Fourth Edition - 2013

There were a variety of items discussed from future initiatives, to
documentation tracking, and the CASPR Conference in May of 2014.
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The Executive has been working on a number of key initiatives for the
coming year. We feel it is important to increase our national profile as an
New Membership Chair - Welcome! ........... 2
organization, allowing us to be proactive verses reactive to the ever
Education Committee Update .................. 3 changing landscape of recruitment of physicians across Canada. We are also looking to partner with key
organizations to promote the work of CASPR and its members, and striving to ensure CASPR is a
Sponsorship Committee Needs Your Help! 3 valuable resource to members.
2014 Annual Conference Update ................. 2

Your Online CASPR Proﬁle .......................... 3

As we move forward, we hope to stay apprised of strategies that are being developed that CASPR could
be part of the discussion process. As recruiters, we are on the frontline of physician recruitment and can
More Physicians Practicing
use the knowledge we have obtained to be a voice in the area of recruitment and retention of
in Saskatchewan ................................ 4 physicians. If any CASPR member hears of such initiatives, please inform a member of the Executive.
Western Canada - Welcome Home! ............. 4

Discussion has started with the CASPR Executive and CMA to partner to develop a website which would
Exhibitor Booth Etiquette .............................. 5 host transition in to practice documents. This initiative is in the early stages and will be a support to
graduating physicians looking for tools to support their transition into practice. As well, the CMA would
Membership Renewal ...................................... 6
like to include CASPR members in their practice management seminars to ensure new grads are aware
Benchmarking Survey ...................................... 6 of the role of CASPR recruiters. Members will be notified as we move forward.
CASPR Job Posting Board ............................... 6 Many recruiters across the country have been facing the challenge of the changes in the Labour Market
Scotiabank Update .................................... 7 Opinion (LMO) applications process. The greatest challenge has been to find websites that are
considered “national” for advertising. It is my understanding that each physician LMO must be
supported by two national websites (meaning they advertise physician jobs across Canada) and one
“regional” advertisement. We are currently making changes to our CASPR website job board to ensure
it would be a national website that would be acceptable to Service Canada. There will be some changes
Join us!
to our job posting section on the website that will need to be implemented to ensure we meet Service
Canada’s guidelines. We are also exploring opportunities to increase traffic to our CASPR website job
opportunities. Stay tuned.
As of December, we have:
- 400 Twitter followers
- 50 ‘likes’ on Facebook
- 101 members on LinkedIn
Questions or comments?
Please contact: communications@caspr.ca

The Annual CASPR Conference planning in PEI is well underway. We are hoping to have the brochure
out in January. Start your request for travel approval early so you do not miss out.
Early in the New Year we will be sending our requests for nominations for our CASPR awards and also
nominations for the Executive positions; start thinking about potential names for both of these
opportunities.
Wishing all of you a very Merry Christmas and a Happy New Year!
Darlene Befus
CASPR Chair
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2014 Annual Conference Update
Planning is well underway for
the 2014 CASPR Conference on
Prince Edward Island. The new
Prince
Edward
Island
Conference Centre is beautiful!
We have a session booked on
Cultural Diversity and a panel
of several IEHP's has been set
up to tell their story. A session
on Ethical Recruitment and
another session on How to Deal with the Difficult Physician have also been
booked. A traditional lobster supper with a traditional PEI kitchen party
has been set up for the social event, along with a number of surprise
events that you won't know about until you get here.

CASPR’s 10th Annual
Conference / Educational
Forum

Mark it in your Calendars now May 12 and 13th with CASPR
201 booked for May 11th.
What a great time to see Prince
Edward Island. Bring along
your family and make it a fun
vacation.

Charlottetown, PEI
When: May 11th - 13th

Registration forms will be
available early in the new year.

Where: Delta Prince Edward
Reservations: -800-268-1133
Group Code: “CASPR”
Rate: $189 / night
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Sheila MacLean, RPR
Co-Chair
2014 CASPR Conference

Bryan MacLean
Co-Chair
2014 CASPR Conference

Join us in welcoming our new Membership Chair!
Karla Scott
Physician Recruitment & Retention Officer
Health and Social Services, Government of Yukon
Karla Scott has worked with the Yukon Department of Health and
Social Services since November 2009, and was appointed to the
position of Physician Recruitment and Retention Officer in
December 2012. Her background in human resources management,
business management and marketing is an asset to the position. As
a lifelong Yukon resident, she has witnessed the recent surge in
population and economic growth in Yukon. Karla is the first full-time
resource person dedicated to physician recruitment and retention
planning for Yukon.
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Education Committee Update
The Education Committee has been working hard behind
the scenes to coordinate the education sessions for the
2014 Conference. After discussions at a CASPR Board
meeting, it has been decided to focus our efforts only on
the 201 education sessions for this conference. (We will
consider offering both sessions in future years.) The topics
to be covered are:
1. Advertising, Marketing and Results Tracking;
2. Developing & Maintaining the Physician Resources Plan;

Fourth Edition - 2013

The Sponsorship Committee
Needs Your Help!
We are excited about our upcoming Conference in
Charlottetown, PEI and are seeking corporate
sponsors who are interested in providing information
on their products and services to you, our conference
attendees! If you know of any organization that might
be interested in finding out more about this
opportunity, please send me their contact
information. Sponsors play a key role in providing
support to our organization. Thanks in advance for
your help!
Submitted by:
Alice Preston
Sponsorship Chair

3. Event Planning;
4. From Physician Interview
to a Signed Offer, and
5. Onboarding
We are currently gathering information, doing research on
these topics, and writing the presentations.
Your
Education Committee members are (in no particular order)
Karla Scott, Cindy Snider, Joan Hatcher, Gwen Devereaux,
Kim MacKinnon, Marg Kennedy, Shirley Symes, Jay
Orchard, Brenda Taylor and Jill Cappa. Many thanks to the
hard work that these folks have already done for our
Education sessions. CASPR members are great! We hope
to see everyone at the Education Sessions and the
Conference in PEI!!

apreston@bchsys.org

Have You Updated Your
CASPR Profile Lately?
You can now include a picture on your CASPR profile.
Simply log-on to www.caspr.ca, select ‘Profile’, and
click on ‘edit’ to update your profile and add a picture.
If you need assistance, please do not hesitate to let us
know! Send us an email at: caspr@live.ca

Submitted by:
Jill Cappa

Jill Cappa

Chair, Education Committee

HealthForceOntario
Marketing & Recruitment Agency
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More Physicians Practicing in Saskatchewan
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Saskatchewanians are receiving better access to physician
services. Since its inception in 2011, the Saskatchewan
International Physician Practice Assessment (SIPPA) has
resulted in a total of 91 new doctors practicing family
medicine in Saskatchewan. Nineteen physicians, part of the
most recent SIPPA graduation, passed the May assessment
and are now practicing in communities across the province.

already living within Canada apply. Our agency has been
working hard at reaching out to those individuals within
Canada to tell them about the opportunities that await them
here in Saskatchewan.”
While recruiting internationally educated doctors is
important to stabilizing the province’s physician workforce,
saskdocs also recruits Saskatchewan-trained and
Canadian-trained medical graduates.

“Recruiting and retaining University of Saskatchewan (U of S)
medical graduates remains our number one priority,” said
Mantler. “We realize these graduates have many options to
SIPPA assesses International Medical Graduates (IMGs) on their choose from once they graduate so it is important that we
medical education and clinical ability before licensing them to engage them early on and support them along the way and
practice medicine here.
let them know about the many opportunities available to
them in this province.”
The September 2013 SIPPA intake is now underway, and an
additional 25 physicians will be moving onto the clinical field Any physician interested in working in Saskatchewan is
assessment phase.
encouraged to contact saskdocs directly at info@saskdocs.ca
“SIPPA is a made-in-Saskatchewan solution, and it is working.
We are delighted by the success of our candidates in their
clinical field assessments. We will continue to work in
partnership with saskdocs and our provincial government to
ensure continued success for SIPPA and the IMGs who now
have the opportunity to live and work in Saskatchewan” said
Dr. Penny Davis, Medical Director of SIPPA for the College of
Medicine, University of Saskatchewan.

or call toll-free (in North America) 1-888-415-3627 or
306-933-5000.
Reprinted from original news
release issued by saskdocs
September 18, 2013

“More doctors are hearing from us about the SIPPA program,
which allows IMGs to apply for licensure here in this province,”
said Ed Mantler, saskdocs CEO. “It is encouraging to see IMGs

Submitted by:

Edward Mantler

Vice Chair, CASPR

saskdocs

Western Canada - Welcome Home!
It was just over a year ago that saskdocs partnered with Health Match BC and Alberta’s Rural Physician Action Plan to showcase
western Canada at the British Medical Journal (BMJ) Career Fair in London. The collaborative involved a coordinated effort to recruit
doctors by officials from the western provinces to attend key, overseas career fairs with BMJ being the signature event. The
program, named Western Canada-Welcome Home, proved to be quite a success, so much so that we did it again in 2013.
If you were in the United Kingdom this past October and attended BMJ, you
undoubtedly caught a glimpse of our stand at the top of the stairs as you
entered the main pavilion hall. We had a team of recruiters form all of the
western provinces on hand and all of them were busy warmly welcoming
people to Canada’s three western provinces: Saskatchewan, Alberta and
British Columbia.
Potential recruits were able to mix, mingle, try some delicious maple cookies
and talk individually with recruiters from one of the three provinces, who each had individual, provincial booths set up
close by. The 2013 collaborative was a success as is the partnership, so saskdocs looks forward to planning next year’s
event with its western counterparts once again.
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The success of physician recruitment is largely driven by
relationship building, marketing, and showcasing the
opportunities that exist within your borders. Becoming
an exhibitor at a medical event is a great way to
introduce your services to a targeted audience but many
of us are torn over whether or not we will see a return on
investment. Here are a few reasons why we should
include these events in our recruitment budget:
• A large number of pipeline leads are generated
through trade show and exhibit opportunities. We
all know that we have a limited number of
candidates coming out of residency or physicians
who are looking to relocate. It is important to
know who they all are and what they are looking
for.
• Having a booth creates provincial, national or
international brand awareness and puts you on the
map with your target market and your competitors.
If they do not need to know you now, this is your
chance to make a lasting impression.
• There is often a cost associated with not
participating in a trade show or exhibit
opportunity. Do your homework and find out how
many are expected to attend. These lost leads are
lost potential candidates.

Fourth Edition - 2013

Exhibitor Booth Etiquette
With rising costs and shrinking budgets for these events, the
following list of booth tips can help to maximize your return
on investment:
1. You will never get a second chance to make a first
impression. When you are an exhibitor, you have a
series of non-stop beginnings. Body language, smiles
and eye contact are important to engage physicians
with an approachable demeanor. You do not have this
opportunity over a job board. Make it count.
2. Sit only when you are with an attendee who wishes to
sit. Crossed arms, flipping through magazines or
sending emails tells attendees ‘I’ve got better things to
do’. These non-verbal cues are being watched and will
push people away from your booth.
3. We often hear ‘a successful recruiter listens more than
they talk’. This is a motto to live by. As much as we love
to give our spiel about how wonderful it is to work in our
community, it is more important to ask questions and
listen to the answers. Give physicians your full undivided
attention and tailor your responses to meet their needs.
4. Set up and tear down. Out of respect for your host and
conveners, please refrain from tearing down your booth
until the event is officially over. It is very distracting to
other exhibitors and attendees.
5. I cannot say enough about social media and its power
as a marketing tool. Find the event on Twitter, follow it,
and #tweet #about #your #booth before, during and
after the event! The CFPC has over 1700 followers and
those who tweeted about their booth at FMF 2013 had
increased exposure to all of those followers. If you don’t
already have a Twitter account you need to get one!
6. Keep your space well maintained at all times. Clear
away your boxes/packages and arrange your swag
in an inviting and presentable manner. If at all possible,
avoid eating or drinking at the booth. This may also
cause attendees to pass you by.
7. Set goals for what you want to get out of the show.
These could include: number of leads,
showing support to your medical
community, brand recognition,
enhancing relationships with
physicians and colleagues, learning
about what other regions have to
offer, and identifying emerging
trends.
Submitted by:

Jill Croteau

Treasurer, CASPR
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Reminder: Membership Renewal
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CASPR Annual
Benchmarking Survey
Now Available!

It's that time again... membership renewal! Don't forget Have you completed the annual CASPR Benchmarking Survey?
to renew your membership by December 31, 2013 to
ensure that you don't miss out on the great benefits of Please take a few minutes to
being a CASPR member:
complete the survey. The more
survey participants, the more well
• Ability to post physician job opportunities on the
rounded our feedback and
website.
ultimately
your
statistical
• Access to information sharing email network/
information will be. We would like
chat line, and contacts for member
to see CASPR grow to its national
organizations.
potential, offering the best
• Listed in our public Members Directory
support and resources to its members. Thank you for your
• The right to stand for and hold Executive
contribution and ongoing support.
positions
• Vote on matters brought before the Membership
To access the survey, please click on this link:
• Annual Conferences and other CASPR functions
and events.
www.surveymonkey.com/s/2013CASPRMembershipSurvey
• Access to the CASPR newsletter
You can now pay your membership by Credit Card on
the CASPR website (you can also pay by cheque).

CASPR Job Posting Board
Have you posted your locum and permanent
opportunities on the CASPR website? If not, you are
missing out on a great opportunity to promote your
community! The CASPR Executive has been working
with the Canadian Medical Association (CMA) to
promote the website. The CMA visits the vast majority
of medical schools in Canada to teach residents
practice management (transition to practice).
As mentioned in the Chair’s update, we are currently
making modifications to the job board to ensure it
meets Service Canada’s Labour Market Opinion
posting guidelines.
There is no cost for members to post an opportunity
on the website and the form is very user
friendly. Take a few minutes today to
update your job postings.
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Let our experts
help you and
your family
move into our
community.
Scotiabank is proud to be endorsed by the Canadian
Association of Staff Physician Recruiters (CASPR) in support
of new physicians in our communities and across our country.
We understand that finances can play an important role
in a rewarding and successful career for physicians.

At Scotiabank we are
dedicated to providing the
highest quality, personalized
planning to help physicians
build and manage a rewarding
practice and make the most
of a lifetime of opportunities
in your community.

Scotiabank can assist you and your new physician with the
process of establishing all their banking and financial needs,
whether they are coming from across the country or around
the world. Each CASPR representative has an assigned local
Scotiabank representative to work with.
For physicians, we offer a customized financial package;
Scotia Professional Plan that includes everything they need to
run a successful practice. For a low monthly fee, they will receive
preferred financing options, wealth and investment management,
discounts on banking services, and a dedicated advisor – all in
one convenient package.
®

Plus, new physicians to Canada can also take advantage of the
Scotiabank StartRight Program, designed to help make it easier
for newcomers to Canada to establish their finances.
™

We’re here to help transition new physicians into our communities
- think of us as another member of your welcoming committee.
For more information, please contact Michele Seaton-Gascon
at michele.seaton-gascon@scotiabank.com or your local
Scotiabank representative.
Or visit us online at:
scotiabank.com/professional

Scotia Professional Plan
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